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Strategies for Survival
Delray Beach Downtown Development Authority

More info: (561) 279-1380 * marjorie@delraybeach.com
Delray Beach's Downtown Development Authority produced Strategies for Survival to

benefit property owners, merchants and businesses. This proactive approach to meeting current
economic challenges was conceived as Delray Beach's personal stimulus guide. Strategies for
Survival includes information from the City of Delray Beach, the Greater Delray Beach Chamber
of Commerce, the Community Redevelopment Agency and the Downtown Development Authority.

Numerous promotional services are provided by these entities, including events geared to drive
customers downtown. The survival guide also offers very helpful tips and insights into improving

service and business practices to build and maintain customer bases.
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Outstanding New Building Project

Fort Myers River District Publix Grocery Store
Fort Myers Redevelopment Agency

More info: (239) 321-7100 ¢ dpaight@cityftmyers.com

Without a growing residential population, it was difficult to attract the retail businesses, restaurants
and entertainment components required to create a revitalized urban center. In the case of the
Downtown District, the downtown was faced with the conundrum that it needed residents to attract
the retail and yet it needed a grocery store to attract the residents. The solution: The Fort Myers
CRA formed an innovative partnership with one of the high-rise developers and a national real
estate firm in order to bring a top-brand, full-service grocery store into the district.
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